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Millennials:  Necessary Adaptations to a Changed World 

 I am twenty-five years old, born in 1991, which defines me as a Millennial.  I grew up in 

the moderately sized town of Clay, just north of Syracuse and nestled in a region dividing what 

most people refer to as the boundary line between the rural-suburban and inner-city parts of 

Central New York.  My childhood began with me playing outside with friends, making up games 

when we tired of the traditional activities—hopscotch, tag, hide-and-seek, football, basketball, 

etc.—and always dragging our feet when it was time for the day to end because we didn’t want 

to go inside.1  If I wanted to see anyone or play with anyone, I had to walk down to their house. 

This is how it went for my parents, who were part of the Baby Boomers Generation, and it 

looked like it would go the same way for me.  It didn’t.2  By the time my pre-teen and teenage 

years rolled around, the dynamic of my lifestyle had already drastically changed.  In an instant 

my teachers went from showing me how to write in cursive and how to find things in the library 

to showing me how to type and utilize online databases; I was indoors playing video games, 

learning the art of texting on a pre-paid cell-phone, surfing the dial-up (telephone-connected) 

internet, and spending more and more time utilizing technology both in school and for personal 

entertainment.3  What took hours or days to research could now be done in minutes—

information pouring in from all directions, constant waves of new things to learn, things to do, 

                                                           
1 Dash Skewer 
2 Very Short Sentence 
3 Semicolon; Parentheses  



Moran 2 

 

and new ways to connect to other people.4  It is this trend of flowing information and constant 

connection with others that has led Millennials to be more resourceful than previous 

generations as they adapt to social and economic challenges such as the rising costs of 

education, oversaturation in the workforce, and increased exposure to social media.  

 Millennials, like every other generation before them, are a product of the environment 

and the conditioning imposed upon them by their predecessors.  However, more than ever 

before, the previous generations (Baby Boomers and Gen X) label Millennials as failures.  In 

their article, “Managing Millennials:  A Framework for Improving Attraction, Motivation, and 

Retention,” Charles Thompson and Jane Gregory stated that “Millennials are regarded as 

entitled, needy, disloyal, casual, and unmanageable” (241).  These stereotypes derive from 

behaviors that Millennials often exhibit like an excessive need for feedback and rewards/praise, 

an apparent desire for less formal work environments, and the willingness to leave a job if their 

expectations are not met—often without regard to the validity of their expectations (Thompson 

& Gregory 242-43).  These behaviors and characteristics aren’t necessarily being brought into 

question, but rather to argue that these behaviors are a successful adaptation to the world they 

face today both at home and in the workforce. 

 When taken at face value, modern society has been blessed in ways that has led many to 

believe that Millennials have had it easy growing up.  Derek Thompson, in his article in The 

Atlantic, argues that “Millennials have been put at a major disadvantage despite the plethora of 

technological advances and the information overload available their fingertips” (n.pg.).  They are 

more educated than any other generations, but the rising costs of tuition, low wages, and an 

oversaturated workforce may be placing them behind the proverbial curve indefinitely 
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(Thompson n.pg.).  In his book, The Next America:  Boomers, Millennials, and the Looming 

Generational Showdown, Paul Tyler states: “Today’s Millennials—well-educated, tech savvy, 

underemployed twenty-somethings—are at risk of becoming the first generation in American 

history to have a lower standard of living than their parents” (37).  In the article, “Creativity and 

Cognitive Skills Among Millennials:  Thinking Too Much and Creating Too Little,” the authors 

claim that “managers are three times more likely to hire a mature worker than to hire a 

Millennial (…)” (Corget, Espin & Hernan-Gonzales 1).  This increasingly common occurrence 

continues to disadvantage Millennials, forcing them to find new ways to succeed.  They have 

come of age in a world, unlike any other generation has ever seen, and in doing so cannot be 

expected to behave in the same manner as their predecessors (Tyler 9).   

 Although they are a major factor, education costs and workforce fluctuations are far from 

the only causes for Millennials to behave the way that they do.  American society has seen 

unfathomably drastic changes in almost every category:  the economy, the political climate, 

gender roles and sexuality, religion, and the ebb and flow of racial/ethnic tension (Tyler 36-38).5  

The increased use of technology, specifically social media, has caused these changes in society 

to have an even greater effect on individuals than ever before.  Political discussions, protests, 

debates, and general argumentation are no longer limited to television and radio programs or 

town-hall meetings, where people gather in-person to discuss topics and resolve issues.  Instead, 

they are force-fed all of this information constantly throughout the day through Twitter, 

Instagram, Facebook, Pinterest, YouTube, blogs, online periodicals, and countless other forms of 

media.6  This preponderance of information being sent in all different directions has many 

different effects.  Perhaps the most important is the mindset that it creates, particularly in 
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Millennials.  The endless passing and reception of ideas and information with little to no effort 

has opened more sensitive topics up for discussion, but it has also led Millennials to crave instant 

gratification and consistent feedback.  If you post an idea or opinion online, you will more likely 

than not have several, if not countless, comments to either support or refute what you have said.  

This reliance on the feedback of others creates a sense of dependency when viewed by other 

generations, but it is not necessarily a crutch.  It has been a common teaching principle for 

centuries to have your work reviewed by others prior to submission to ensure its accuracy, 

validity, and possible areas that can be improved upon.  Why then is it, all of a sudden, a 

negative concept for Millennials to do exactly that, simply more often and at a faster pace? 

 This newfound desire for open communication and consistent feedback has also opened 

the door to a not necessarily new, but rather re-defined concept of political correctness and 

acceptance.  Sam Tanenhaus’ article in the NY Times, “Generation Nice:  Millennials Are 

Generation Nice,” argues that the idea that Millennials are narcissistic, self-centered, needy, and 

lazy is a fallacy—claiming that they are, from their shopping habits to their choices of 

employment, actually more inclined toward social connectedness and an almost “do-goodish” 

mentality.  He explains that they are more likely to pick jobs they enjoy rather than ones that pay 

more and are more likely to buy from organizations that share the same values as opposed to 

ones that have the better advertisements (Tanenhaus n.pg.).  These values and beliefs have set the 

stage for increased changes to the way people interact with one another. Millennials are 

constantly finding new ways to accommodate and respect the needs of other people which is 

likely due to the extent to which personal ideas and statements can spread throughout the world.  

With this constant struggle to accommodate everyone, Millennials often can become 
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apprehensive about sensitive topics or seem disinterested in hot social and political issues even 

though their apparent indifference is actually just the result of an over-abundance of exposure. 

 The stresses created by the changes in society, the constant flood of information, and the 

opposition Millennials face has also caused them to desire a different style of life than what prior 

generations may deem appropriate or define as successful.  As explained previously, rising 

education costs, stagnant wages, and a limited number of jobs has forced Millennials into a form 

of “postponed adult-hood”—a concept described by Robin and Samantha Henig in their book, 

Twentysomething:  Why Do Young Adults Seem Stuck?, as Millennials being more likely to delay 

typical stages of adult life such as marriage, children, or buying a home (1-7).  They claim that: 

“Being twentysomething has always been about making commitments and closing some doors.  

But doing so might be especially hard for Millennials because of how many doors are out there 

these days” (Henig 8).  Everywhere they turn they are confronted with another new path that 

they may not have considered which, when accompanied by a desensitization toward change, 

leads to starting from scratch in a variety of fields.  This is often viewed as a failure by the 

parents of Millennials, whether they are Baby Boomers or Generation Xers, but this is an ideal 

founded upon the misconceived notion that the old ways are better than the new, that you need to 

have your education, you need to be working in your permanent career with a spouse and 

children before the age of thirty, and that you simply must own a home and a car to be 

considered a successful adult.7  This way of thinking is simply outdated and no longer relevant. 

 I am a Millennial.  Our generation has worked with the advantages and disadvantages in 

front of us in order to succeed.  The beauty is that our level of success is defined by the 

environment—or rather the society—that we are developing and changing every single day.  We 
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are successfully adapting to the socio-economic and political climates and the changes in the 

workforce.  We are redefining the home-work balance through the constant desire and pursuit of 

less formal work environments, despite being called casual and lazy for it.  Older generations 

look at us seemingly with disappointment due to the “failure to meet their expectations.”  I do 

not see it as a failure to meet the expectations of prior generations; I see it as a successful start to 

the long road toward changing society to meet the demands of the current generation and the 

type of world we are forced to live in.  We are adapting every day to the world created for us by 

our parents and we will continue to form it the way we see fit for generations to follow.  We 

have not failed nor have we postponed being an adult, we have redefined what it should mean to 

be an adult in our modern world. 

 

 

 

 

 

 

 

 

 

 

 

 

 



Moran 7 

 

Works Cited 

Corgnet, Brice, Espin, Antonio, and Hernan-Gonzales, Roberto.  “Creativity and Cognitive Skills  

 Among Millennials:  Thinking Too Much and Creating Too Little.”  Frontiers in 

Psychology, vol. 7, 2016, www.ebscohost.com.  Accessed on 29 Nov 2016. 

Henig, Robin & Henig, Samantha.  Twentysomething:  Why Do Young Adults Seem Stuck? 

 Hudson Street Press, 2012. 

Tanenhaus, Sam.  “Generation Nice:  Millennials Are Generation Nice.”  The NY Times, 15 Aug 

2014.  Retrieved from:  https://www.nytimes.com/2014/08/17/fashion/the-millennials 

are-generation-nice.html.  Accessed 10 Dec 2016. 

Thompson, Charles and Gregory, Jane.  “Managing Millennials:  A Framework for Improving 

Attraction, Motivation, and Retention.”  Psychologist-Manager Journal, vol. 15, no. 4, 

2012, www.ebscohost.com.  Accessed on 1 Nov 2016. 

Thompson, Derek.  “The Unluckiest Generation:  What Will Become of Millennials?”  The 

Atlantic, 26 Apr 2013.  Retrieved from: http://www.theatlantic.com/business/archive/ 

2013/04/the-unluckiest-generation-what-will-become-of-millennials/275336/. Accessed 2 

Nov 2016. 

Tyler, Paul.  The Next America:  Boomers, Millennials, and the Looming Generational 

Showdown.  Pew Research Center - Public Affairs, 2014. 

http://www.ebscohost.com/
https://www.nytimes.com/2014/08/17/fashion/the-millennialsare-generation-nice.html
https://www.nytimes.com/2014/08/17/fashion/the-millennialsare-generation-nice.html
http://www.ebscohost.com/
http://www.theatlantic.com/business/archive/%202013/04/the-unluckiest-generation-what-will-become-of-millennials/275336/
http://www.theatlantic.com/business/archive/%202013/04/the-unluckiest-generation-what-will-become-of-millennials/275336/

